
Members Policies

INFINITE REWARDS SYSTEM

CRS  brings  balance  between
businesses and consumers. Through
interplay,  both  can  genuinely  get
the value of their efforts. It intends
to  empower  consumers  through
optimum  rewards,  and  potentially
establishing  vital  customer  loyalty
to businesses.



I. CONSUMER ASSOCIATE POLICIES

(a) The Consumer Associate relationship with CRS is one of a contractual nature. Only adult

individuals,  18  years  of  age  or  older,  may  contract  with  CRS  to  be  a  Consumer

Associates. 

Consumer Associates is allowed, subject to specific conditions, to register a closely-held

as  members  to  hold  his/her  CRS  Program.  In  addition  to  compliance  with  all  CRS

standard  Business  requirements  and  CRS  Company  Policies  and  the  Code  of

Professional  Conduct,  the  individual  member  will  be  required  to  execute  a  CRS

Members  Associate  Agreement,  which  shall  supplement,  considered  part  of  the

CONSUMER REWARDS SYSTEM,  outlining  the  additional  terms and  conditions  under

which the Consumer Associate agrees to work as a Member of CRS. 

(b) Consumer  Associates  is  considered  an  Independent  Associate  and  is  required  to

conduct his/her activities within the terms of the Consumer Associate Agreement, and

in compliance with the Company Policies and the Code of Professional Conduct that are

applicable in the country in which he/she is conducting business. 

(c) CRS Program consists of the person named on the  Consumer Associate Registration

form. 

(d) Except  as  herein  provided,  Consumer  Associates  is  prohibited  from,  directly  or

indirectly, changing Sponsors. CRS will only consider the first valid Application received

by the company. Subsequent applications shall be disallowed.

(e) When Consumer Associate changes their residence to a different country, he/she must

notify the old country of residence so that the address can be changed, and a new

Home Country assigned. 

(f) If Consumer Associates has questions about or believes any errors have been made

regarding  Rewards,  group activity  reports,  charges,  or  changes,  the Members  must

notify  CRS within Thirty (30) days of  the date of the purported error  or  incident  in

question.  CRS is not responsible for any errors, omissions or problems not reported

within Thirty (30) days.

II. MULTI-FACETED REWARDS 

Consumer Rewards System (CRS): can be summed-up as an opportunity for
those with limited time on their hands. People that would love to make a high and
consistent income. All you need to do is to be part of the system and share it with
your families and friends.

CRS is designed for the consumers, helping them to discover their potentials and
transform them from consumers to entrepreneur.  It was structured to make sure,
consumer will be rewarded right away, as well as provide a platform, for long-term
PASSIVE REWARDS.

Consumer Associate is entitled to three (3) major rewards. 



a) CASH BACK REWARDS 

b) INFINITE PASSIVE REWARDS

c) CONSUMER CARE REWARDS

III. REWARDS ENCASHMENT / REWARDS BANK TRANSFER 

Every Consumer Associates and Vendors has its own virtual office which they can 
manage their business and income globally.

1) Cut-off Period – There are 2 types of cut-off. (a) Daily transaction from 12:01AM to

12:00MN Dubai time – whatever transaction with in the day, the system will compute

the rewards. (b) the cut-off of payout of the rewards. With a minimum of AED 200.00,

Members can withdraw or transfer from E-wallet and be credited to Consumer Associate

Bank Account within 2 to 5 working days.

2) Payout – Consumer Associates can withdraw her/his rewards from the system using

the Payout system of Safexpay.  

3) Bank  Transfer –  Consumer  Associate  can  ask  request  for  bank  transfer  of  their

rewards  from the  system.   CRS  admin  processing  fee  will  apply  depends  on  bank

charges. 

4) E-Wallet  Fund  Transfer –  Member  can  transfer  his/her  e-wallet  fund  to  other

Members.

IV. PROHIBITED ACTIVITIES

Prohibited activities causing grounds for termination and liability for any damages 
caused by such acts include, but are not limited to, the following conduct:
You must not:

 Republish material from https://8-rewards.com

 Sell, rent or sub-license material from https://8-rewards.com

 Reproduce, duplicate or copy material from https://8-rewards.com

 Redistribute content from CRS PORTAL (unless content is specifically made for 

redistribution).

(a) Fraudulent  Sponsoring.  Consumer  Associate  is  prohibited  from  sponsoring

individuals without the knowledge of and execution of a Membership Application and

Agreement by such individuals; the fraudulent sponsoring of an individual as a member;

or the sponsoring or attempted sponsoring of non-existent individuals as Member to

qualify for Rewards or bonuses.  

https://8-rewards.com/
https://8-rewards.com/


III. CRS  Business
Objective

(b) Transfer of Account. Consumer Associate is prohibited to encourage existing member

to transfer their account to another group whether it’s under the name of other person.

On the same person it’s not allowed also to register to another group.

(c) Sponsoring  Member  into  Another  Rewards  System  Company. Member  is

prohibited  from,  directly  or  indirectly,  contacting,  soliciting,  persuading,  enrolling,

sponsoring, or accepting any Members, IRS customer or anyone who has been Member

or Customer within the last twelve (12) months, into, or encouraging any such person in

any way to promote opportunities in marketing programs of any direct sales company

other than CRS.

(d) Making Earnings Claims. Members may not make any representation, expressly or

by implication, regarding the amount or level of rewards, including full-time or part-time

rewards,  that  a  prospective  Member  can  reasonably  expect  to  earn.  Implied

representations of income that a Member reasonably can expect to earn include, but

are  not  limited  to,  representations  and/or  images  used  to  show  a  dramatically

improved, luxurious, or lavish lifestyle.

V. GUIDING PRINCIPLES / CORE VALUES

Consumer Associates teach the principles of CRS to their teams, and like any other

worthy pursuit, it will require effort and determination to be successful.  The financial

freedom afforded by CRS can be earned by those who dedicate themselves in carrying-

out the systematic CRS process. 

Consumer Service Excellence  -  We are dedicated in  satisfying  the  needs of  our
Consumers and business partners; moreover, we honor and achieve the commitments
we make with them. 

Teamwork -  Every  group  of  Members  maintains  a  supportive  nature.  A  member
demonstrates  thoughtful  intentions  of  empowerment,  personally  and  professionally.
Members understand the value of great team work, for IRS believes that the strength of
the team is each individual member.  

Alignment and accountability  -  We accept responsibility for our actions. We make
and support business decisions through factual details, valuable experiences and good
judgments.   

Passion for results - We show confidence, enthusiasm, and dedication in everything
that we do. We are committed to selling and delivering high quality of products and
services.  

Respect  -  We  treat  our  team  members  and  consumers  with  mutual  respect  and
sensitivity, recognizing the importance of diversity. We value members’ contributions.   

Optimistic Attitude – A Member attributes a positive demeanor in all his/her dealings.
The energy of IRS mindset is the essence of achieving our vision.  



Integrity - We adhere to moral values of goodness, respect, truth and incorruptibility.  

VI. CRS CODE OF PROFESSIONAL CONDUCT

A Member champions CRS through sharing it to family, friends, colleagues and others.

Their success will speak for itself because IRS is aligned to a transformative wealth

vision. 

A Member understands the advocacy of  helping others for them to succeed in CRS

venture. A Member proudly adheres to the core values and principles of CRS. In fact,

much of the Company’s appeal to new members is to preserve the legacy of integrity,

respect and diligence.


